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Abstract: While public speaking has been acknowledged as art due to the power 
it exerts in affecting people’s attitudes and beliefs, the relevance of the ability 
to persuade goes well beyond the area of oral communication. People need to 
persuade their peers on both personal and professional matters. Consequently, if 
we refer to the area we are particularly interested in, i.e. business, we may assume 
that persuasion is undoubtedly among the skills that students need to acquire in 
order to cope with the challenges which occur in various professional (and not 
only) contexts. Consequently, the aim of this paper is to explore the areas which 
require the use of persuasive strategies and to discuss the means by which business 
students could be enabled to acquire the ability to successfully use them. In the first 
part of the paper, the main theoretical aspects related to communication, business 
communication and persuasion will be discussed. In the second part of the paper, 
some strategies for developing persuasion skills among business students will be 
identified. Finally, conclusions on the best practices in dealing with persuasion in 
Business communication classes will be drawn. 
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